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Moore's Law
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https://video.google.com/a/google.com/?AuthEventSource=SSO#/Play/contentId=47b196e0602a1003


Mainframe - PC - Browser - Mobile Device

Architecture
The Cloud

Business Model
The Long Tail

Sales vs. Market - Popularity vs. Products

Information revolution shifting from offline to online

130+ million blogs in 
2008 15 hours of video 

uploaded on YouTube 
every minute4m+ pictures uploaded 

each day on Flickr

60B emails sent every 
day, from 9B in 2000

23B instant messages 
each day, from almost 0 

in 2002

User Generated Content
Applications development 

and availability
Mobile Stores - Open Source - APIs - SDKs



The web is still 
growing strong

and here to stay.

Everything is personalized - 
even mass-media.

Consumers 
turned into 
producers, 

editors, 
promoters, 
actors, ...

Companies do not own brands, 
consumers do.



Communication is 
richer than ever.

"The Internet is a 
great big race to 
free. Anyone who 
has built a 
business model 
with a price above 
free for something 
that can be free is 
in a tough 
strategic position."
Rich Barton"
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Users - Advertisers - Publishers

Create Value - Facilitate Relationships

Media consumption,
communication, and

consumer behavior ...

... are all changing 
as we speak



Open is better 
than closed.

Life is mobile

Living in the cloud
... we probably only see 

the very beginning of 
something big & new.




